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EXECUTIVE SUMMARY

Goal i

e Increase awareness and lead generation to drive enroliment for Compass Charter Schools

e For CSC and CCS to work in partnership with a goal of increasing net enrollment of the Online
program by 28% (181 scholars), from a baseline of 642 scholars to 823 total reported enrolled
scholars.

— As of Oct. 6, 178 new online scholars were enrolled at CCS, for a total of 605 online
scholars.
Deliverables

e Execute a paid Digital Marketing Campaign: Facebook and Google

e Build and execute an Awareness Campaign: SEO, Google Business Profile, Social Media, and
Digital Assets

e Tell the Compass Story: Blogs, Social Media, Website, Marketing Collateral

Results
e Increased brand awareness as evidence by over 948,000 impressions using Google (Search Ads)
and Facebook (Single Image Ads). We also drove 12,889 clicks to the website.
e Keyword results in first 10 positions in organic searches
e Social Media support with strong call to action for Online Program enrollment
e Generated 207 enrollment leads through paid media and marketing activities
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OUR PARTNERSHIP: FUNNEL OVERVIEW

The Marketing Funnel

CHARTER SCHOOL EDITION

March October
Awareness Engagement Conversion Retention
CSC e Story Arcs e Blogs Promote Virtual
e Paid Media e Social Media Enrollment Session
e Social Media e Online interest form for Online Program
(enroliment) e Website Updates for Social Media
e SEO Enrollment
e Content
Calendar
School e Social Media e Social Media Accept, Complete Ongoing Parent
(school) (school) Applications Emails / Compass
e Profiles e Open New Student Chronicle
e Photos / Content Houses/Social Orientation Firebird Report
e Prompt feedback Event (6) Social Media Learning Coach
to CSC team e Meet the Staff Virtual Enroliment Events
Events Sessions Field Trips
e Mobilize Current Meet the Staff Virtual scholar
Parents Events workshops
e Registrations Mobilize Current Great School
Parents Experience
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OUR PARTNERSHIP: TIMELINE

Digital Campaign
e Paid Media - Google and Facebook Ads run April through mid October
e  SEO - optimization activities will happen in March through end of May
e  Optimize website for mobile and page speed
e  Create unique landing page and form submission for online enroliment

Blog
e  Approximately three posts published per month March through mid October

Ground Game - Marketing Deliverables
March

e  Photography - Possibility to work with Alex to get updated student testimonials and photos if needed

April
e  Boost Virtual Enroliment Session posts - Edit existing video for online-only enroliment
o  Tuesday, April 19 at 7 pm
e  Digital Campaign partnership with KPBS
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OUR PARTNERSHIP: TIMELINE

Ground Game - Marketing Deliverables ' ,
April

e Local Magazines - Online impressions and print ads. Option for advertorial that aligns with the story arcs.
e  KPBS partnership

May/June
e PBS So-Cal and KPBS partnerships
e Local Magazines - Online impressions and print ads.
e Retention email campaign

July/Aug

e Update Paid Media campaign copy and photos
e Retention email campaign

Sept/Oct
e Retargeting digital campaign
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STORY ARCS

Leading the way as Gold Standard experts for online learning:

* It's our mission to serve the whole child, and their parents, through our online curriculum, accredited teachers, in-house counselors
and on-staff special education resources. We don’t outsource much

+ It's not a new concept for us. This is who we are, no matter the global health issues at hand.
» For over ten years we have provided live, synchronous instruction every week, in every course and to every grade level, K-12.
Collaboration and Encouragement for every Scholar:

» We care deeply about the intellectual, physical and emotional balance of every scholar; and we commit to fostering maximum
learning with developmental confidence.

» To meet our goals we are continually improving and seeking new ways to support our scholars.

— We personalize each scholar’s learning program with our learning coaches (parents need support, too)
— Our teachers are all credentialed.

— We are A-G and NCAA aligned

College and Career Readiness, Plus Engagement in Society:

» Our scholars are fully supported in their quests for futures that are full of opportunity - One of very few AVID program schools
* We help every age scholar prepare for their life goals with skills such as:

— Meeting deadlines and managing their own schedule

— Adapting to academic pressure

— Time management and more
» Maintaining each scholar relationship is our top priority

— Our Counseling Curriculum and Support Services are carefully designed with our scholars in mind

— Our Engagement Staff facilitate hands-on learning, field trips, community service and clubs

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.



BLOG POSTS - Telling the Compass Story

e Top 10 Reasons to Attend Compass Online
Learning Program

Mental Health Matters

AVID — Preparing For Life Dreams

What is the Gold Standard?

Meet Our Graduating Scholar Leadership Council
Chair & National Honor Society President
Myths About Online Learning Busted!

Top 10 Benefits to Online Learning
Practice Makes Performance

We Love In-house School Counselors
Togetherness = Scholar-Led Clubs

5 Modern Ways to Prepare for College
Wellness Is Crucial

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.

Another Gold Standard: In-house Tutors ‘/

Purple Star for Military Families

Did You Miss Your Spot?

Meet Ms. Jennifer Tatum

5 Reasons Why Self-Paced Learning Works
Online Learning: Samantha Herrod’s Parent View
Connect & Customize: What to Learn from
Sophie Samson

Meet Kari Watt



RETENTION EMAIL CAMPAIGN

- July, 2022 (1)
C®MPASS

CHAF R SCHOOLS

July 21 Online Enrolled
Regular - Compass Charter Schools

Sent Thu, July 21st 12:05 PM to 57

recipients by you

June, 2022 (2)

June 30 Online Enrolled
Regular - Compass Charter Schools

Sent Thu, June 30th 5:28 PM to 50
recipients by you

June 2 Online Enrolled
Regular - Compass Charter Schools

Sent Fri, June 3rd 2:14 PM to 39

.o recipients by you
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Supported Facebook,
Instagram and Twitter
messaging

46 Social Media posts
20 Blog posts
1 YouTube video

(Edited online-only Virtual
Enrollment)




SOCIAL MEDIA BRAND BUILDING - FACEBOOK

Enrollment Marketing Post Call to Action Teacher/Student Profiles

Compass Charter Schools . Compass Charter Schools Compass Charter Schools

July6 - @ August 8 . @ June1.Q
Enriching. Engaging. Empowering! Learn how K-12 scholars shine socially with school clubs. Rise and soar with us in our innovative education. Enroll your scholar with the experts in online How does learning online support goals? We asked our NHS President. Find out more on our
www.compasscharters.org/togetherness-scholar-led-clubs learning today! #ChooseCompass #CompassExperience #GoldStandard #VirtualEducation blog!

www.compasscharters.org/online-program-interest-form http://www.compasscharters.org/meet-our-graduating...

) =
©0 2 1Share 1 Share 00 s 3 Comments 2 Shares
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SOCIAL MEDIA BRAND BUILDING - INSTAGRAM

@ compasscs

Qv

6 likes

compasscs Military families, it's not too late. Learn

about & enroll in the Purple Star Program at our free
public school.

#ChooseCompass #CompassExperience
August 10

6 likes

compasscs Ready, set, go! Read how teaching
scholars self-reliance motivates & sets them up for a
lifetime of success. Now enrolling for Fall!

July 18

Qv R

8 likes

compasscs Scholar emotional safety. Learn how we
support K-12 online learners in-house. Check out our
new blog post!

July 13
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SOCIAL MEDIA BRAND BUILDING - TWITTER

Compass Charters @CompassCs - Oct 5

free online K-12 school.
compasscharters.org/connect-custom.....om-sophie-samson

@CompassCs

@ Compass Charters Meet our new teacher Sophie Samson! She makes us Loud & Proud at our

There's still time to enroll. Learn more about Compass
Charter Schools' Online Learning Program in the video
below!

#ChooseCompass #CompassExperience

PAS youtube.com
eeeee Virtual Information Session - Online Learning Program

12:01 PM - Aug 17, 2022 - SocialPilot.co

1 Retweet

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved 13



SOCIAL MEDIA BRAND BUILDING v

Virtual Enrollment Session - (Edited) Online Learning Program Video v

@ YouTube Search Q

Virtual Infarmation Sessions

Virtual Information Session - Online Learning Program
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WEBSITE SPEED UPDATES - Mobile

™ First Contentful Paint (FCP)

Before

® First Input Delay (FID) ®
255 20my

® Largest Contentful Paint (LCP) R

® Cumulative Layout Shift (CLS) R
37s 0.11

(9 Latest 28-day collection period

& Full visit durations

P Diagnose performance issues

LT Various mobile devices 4, Many samples (Chrome UX Report)

“F Various network connections ® Al Chrome versions

See detalled analysis and recommendations from loading your site in a simulated environment.

This URL

@ ntips:www compasscharters.org!

\
— T

Performance

Values are estimated and may vary. The performance score is calculated

directly from these melrics. See calculator.

A 49 W 5060 @ 90-

METRICS

A First Contentful Paint

778

A Speed Index

31.0s

A Largest Contentful Paint

359s
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100

Expand view

A Time to Interactive

65.4 s

A Total Blocking Time

7,670 ms

@ Cumulative Layout Shift

0.013

¥ Largest Contentful Paint (LCP)
36s

After

® First Input Delay (FID)

27 ms

W Cumulative Layout Shift (CLS)
0.12

OTHER NOTABLE METRICS

¥ First Contentful Pzint (FCP)

29s

W Interaction to Next Paint (INP) &

253 ms

A Time to First Byte (TTFB) &
418s

£ Latest 20-cay colection period

@ Full visit dursticns

« Diagnose performance issues

> 22

Performance

Vahses are estimated »

directly from these metrics.

A 0@ W s0-89

METRICS

A First Contentful Paint

42s

A Speed Index

11.6s

A Largest Contentfid Paint

12.0s

i mag viry. The performancs

L0 Varicus mobile devices

T Various network connections

e 15 caculatec

&a Many samples (Chrome UX Regort)

@ Al Cheome versions

Expand

A Time to Interactive

17.6s

A Total Blocking Time

1,540 ms

@ Cumulative Layout Shift

0.014
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WEBSITE SPEED UPDATES - Desktop

= First Contentful Paint (FCP)

Before

@ First Input Delay (FID) ®
22s 7ms

A Largest Contentful Paint (LCP) ®

©® Cumulative Layout Shift (CLS) R
545 0.03

(3 Latest 28-aay collection period

& Fun visit durations

& Diagnose performance issues

LB Various desktop devices & Many samples (Chrome UX Repor)

F Various network connections @ ANl Chrome versions

See detailed analysis and recommendations from loading your site in a simulated environment

This URL

© hups:iwww compasscharters org/

> 2

Performance

Values are estimatod and may vary. The performance score is cakculated
directly trom these metnics. See calculator

A 049 B 5089

METRICS
A First Contentful Paint

19s

A Speed Index
85s

A Largest Contentful Paint
53s
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® 90-100

Expand view

A Time to Interactive

16.3s

A Total Biocking Time

1,090 ms

@® Cumulative Layout Shift

0.013

After

4 Largest Contentful Paint (LCP)
41s

® First Input Delay (FID)

© Cumulative Layout Shift (CLS)
4ms 0.07

OTHER NOTABLE METRICS

® First Contentful Paint (ECP)

23s

® Interaction to Next Paint (INP) &

™ Time to First Byte (TTFB) &
122ms 14s

9 Latest 28-day collection period L8 Various desktop devices

® Full visit durations

# Diagnose performance issues

—A

Performance

Values are estimated and may vary. The performance score is calculated

directly from these metrics. See cakculstor

“F Various network connections

& Many samples (Chrome UX Repart

@ Al Chrome versions

Time to Interactive

29s

A 0-29 W s0-8% ® 9%-100

METRICS

@ First Contentful Paint [ ]
09s

A Speed Index °
3.1s

A Largest Contentful Paint L ]

33s

Total Blocking Time

70 ms

Cumulative Layout Shift

0.002
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WEBSITE UPDATES - Enrolilment Interest Form

C(D'M PASS

Rise and Soar with Us. i e

Parent / Guardian Name (Required)

Enroll Your Scholar with the Experts in Online Learning.
Enrolling K-12 Scholars Now!

At Compass Online, our expert approach to online school gives our scholars the First Last
flexibility to learn as individuals. With full support for learning coaches (parents),
we help our scholars discover and realize academic and life dreams. )

Email (Required)

Rise and soar with us at Compass Online!

Compass Charter Schools’ Online Program (Compass Online) is the Gold
Standard in free, K-12 virtual public education: Phone (Required)

* 10 years of excellence and academic success

* Acertified AVID online school, leading scholars to career readiness and
college

« Live synchronous K-12 sessions for every core subject, every week

* English Learning, Tutoring, Social and Emotional Learning, and Counseling
support Select County A

* 100% accredited teachers using award winning Accelerate Education

curriculum
* Low counselor-to-scholar ratios and learning coach support ubmit

APurple Star designated school
A-G and NCAA aligned online-only courses prepare scholars for life after
high school

California County of Residence (Required)

TheTuition-Free Golu Stardard in Virtuel Educato

Complete our quick info request form to learn more about our Compass

Online Learning Program.
Virtual Information Session

207 Leads Generated

e sl il e s iy Tt e e it most

ongeiu schcel ear s, Ther ke o evening meih.
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MOST POPULAR WEB PAGES

Page Performance :
Page Title Sessions ¥ % A Bounce Rate % A  Avg. Session Durati... % A New Users % A Organic Searches % A
Charter Schools - O... -22.6% % 33.21% 39%¢ 00:02:05  -2.5%% _ -20.5% % 8,560 -22.8%#%
Online Program Inte... 44.4% ¢ 00:00:43 -62.7% % _ 8,972.0.. 25 -
Parents and Scholar... 5,180 -1.2% % 00:01:36 12.3% ¢ 1354 19.6% ¢ 1,017 82%¢
5 Activities To Help ... 4,251 -9.7% & -1.0% & 00:00:33 248%¢ 3,883 -8.8% & 3,769 -8.9% &
(not set) 2,387 13,161.. -87.9% % 00:01:09 - 1,433 7,861.1.. 0 -
Start Compass - Co... 2152 -38.6%% -4.6% % 00:02:12 18.6%¢ 504 -39.3% % 96 20.0%t
Home Study Progra... 1,588 34.7%¢t -2.3% % 00:02:17 -26.5% % 727 76.9%t 218 -10.3% %
Enroll Now - Compa... 1573 -226%% 5.4% ¢ 00:01:53 -5.8% 583 -26.8% # 58 -532%#%
5 Signs That Homes... 1,552 53.5%t -0.5% % 00:00:23 59.3% ¢ 1436 513%¢ 1,381 48.5% ¢
Online Program - Co... 1,366 3.8%¢ 9.4% ¢ 00:02:04 1.8% ¢ 874 10.5%¢ 680 15.1%¢

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved. 19



DRIVING WEBSITE TRAFFIC

81,684 sessions to the web site, with 50,745 users from April through October 15.

Website Performance Device Category >: User Type > Source / Medium = Apr 1,2022 - Oct 15, 2022 >

Sessions & Trar tions Trend

Where are my Users coming from?

~— Sessions [l Users Sessions (previous 198 days) Users (previous 198 days)
1.5K 1.5K
@ organic
1K 1K ® (none)
@ ® cpc
g @ referral
é v P @ (not set)
500 N f {\ {’ r (' [’ / fv / 500 @ cmail
\J h\] \\lr\\) \) \J \\[\j/\\, ("\J M \' \ @ social
oﬂ Q“L'L »p’ﬂ 1011 »@"Z s c”ﬂ 10”% oS e e’l: c’f; qp"f\L oS c’ﬂ c’ﬂ A7 82 S g 2 10’9 S (gl (o og1F o’ﬂ g
W‘ IS w‘ p?‘ p&‘ VN"\;@* \5\'8‘ O )\5‘\\ 5\)‘\\ )\s‘\'L Y )\3\1 )\5\1 o p.og p»g\ v.oQAL o0 Tee? ‘529 ngrL%eQ 0‘3\ ot a\
Website Summary
Sessions Users New Users Bounce Rate Avg. Session Duration Form Submitted (Goal 2 Starts) Form Submitted (Goal 2 Conversion Rate)
0, . . 0,
81,684 50,745 49,901 59.56% 00:01:32 214 0.26%
t 3.9% t11.4% t 12.0% t 5.5% $-10.6% No data t N/A

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.
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DRIVING WEBSITE TRAFFIC - Year Over Year

10.6% increase in sessions and 12.4% increase in individual users compared to the same period in 2021.

Website Performance Device Category - User Type - Source / Medium - Apr 1, 2022 - Oct 15, 2022 -

Sessions & Transactions Trend Where are my Users coming from?

~—— Sessions [l Users Sessions (previous year) Users (previous year)
5K 1.5K
® organic
® (none)
1K 1K
g ® cpe
S @ referral
\j\ [\ [I\ AP, 500
I NN VM TRVAY
\ -~ \
\ VINIVIVM VD
,c— oSV oS (g g1 ~0» oS (G o (o 13» B o S S ae 1\311 oS Al o (otF a1
. \\— 5 L P NNt N PPN AN BT DRt et ol “A9: " g6 46: o e Y
[ ;.Q‘ N \«5h \_;\ }l\‘* \3\)‘ W e \\° Wy W ;x\‘ '\v\ N-‘\ N‘L\ e® az\ a\" e
Website Summary
Sessions Users New Users Bounce Rate Avg. Session Duration Form Submitted (Goal 2 Starts) Form Submitted (Goal 2 Conversion Rate)
0, . . 0,
81,684 50,745 49,901 59.56% 00:01:32 214 0.26%
t 10.6% t12.4% 1 14.2% 1 9.1% ¥-21.6% No data t N/A

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.
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ORGANIC SEARCH POSITIONS

Organic Search Positions 1 - 100 (2,713) {3 Manage columns (12/16 2, Export
Keyword Intent SF Pos. = D.. = T.. = Vo... = K.. = CP.. = URL S
> (® charter schools >> c B3 *5 9 = 9 0 27.46 74K 89 @ 46 & www.compass... org/ [ )
> (® compass > e o4 21 = 23 J2 15.60 673K 84 @ 03 & www.compass.. org/ [ [@
> (® compass charter N © 6 1 =1 0 12.37 1K 59 @ 0 & wwwcompass..org/ 4 [@
school >>
> (® compass online > T @ 4 0 - 10 0 5.02 14.8K 80 ® 0.2 & www.compass.. org/ [/ [a
> (® compass schools >> c D *4 1 -1 0 4.97 1.3K 57 @ 0 & wwwcompass..org/ [ [@
> (® compass charter N © 5 1 =1 0 4.82 390 56 @ 32 & www.compass..org/ [ [a
schools »>
> (® online compass »> T & *3 9 > 9 0 3.66 9.9K 80 @ 02 & www.compass...org/ 4 [a
> (® compass charter >> N © 6 1 =1 0 3.21 260 57 @ 29 & www.compass..org/ 7 [a
> (®) child actors »> ! ™ *4 0 - 10 0 2.24 6.6K 61 @ 0 & www.compass..ors/ [/ [a
> (® compass.charter N © 18 1 91 0 210 170 58 ® 0 & www.compass..org/ 7 [d
school >>
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CAMPAIGNS:
e Ran April - October 15th
e \We generated over 948,000 impressions using
Google (Search Ads) and Facebook.
e \We drove 12,889 clicks to the website
resulting in 247 conversions (199 form
PAI D M E D IA submissions, 48 calls from ads)

e We also had 151 calls from people who saw

our ads but called later (within a 5-day
CAMPAIGN windou)
LEARNINGS:
R E S U LTS e Brand Campaigns resulted in 21 conversions

(which accounts for 44%) and the Competitor

campaign received 15 conversions (which
accounted for 31%).
e Facebook demonstrated increasing

awareness for CCS and the ability to reach
localized engaged audiences.

WHAT'S NEXT:
e Add YouTube to our remarketing portfolio to
expand our awareness. Having YouTube
'; Video ads will allow for broader targeting and
N\ help to build Ki | f t ti
CHARTER SCHOOL elp to build a cookie pool for retargeting.
CAPITAL e More boosted Posts & Event Ads.




PAID MEDIA

CAMPAIGN |
RESULTS — ge
G OOG L E etrics TOTAL




PAID MEDIA IN ACTION - GOOGLE

Google Highlights
e Overall, our Google campaign drove over 594K Impressions, over 10.6K Clicks & 247 Conversions (199 Forms, 48
Calls From Ads) and 151 5-Day Window Calls. This includes Search Ads (Standard targeting, Display & Retargeting).
The breakout is as follows:
o Brand (49,746 IMP, 3,055 Clicks, 104 Forms, 20 Calls From Ads & 43 5-Day Calls);
o  Non-brand (530,391 IMP, 7,209 Clicks, 79 Forms, 24 Calls From Ads & 99 5-Day Calls).
o Display (14,029 IMP, 363 Clicks, 1 Form, 4 Calls From Ads & 9 5-Day Calls).
e We saw strong performance from Retargeting, Competitor & Near Me school terms. With such great results, our
campaign could benefit from YouTube video ads to help build our cookie pool for retargeting.

Device targeting
e Mobile phone engagement includes 86% of Impressions, and 81.4% of Clicks.

Learnings
e Display retargeting campaigns had the highest CTR of 15.21%. Plus, our Brand campaign had an average CTR of
9.54%.

e Separate Google accounts for each school location and marketing area

e  Our campaign could benefit from an "always-on" approach, especially with year-round enroliment. The goal would be
to drive an increase in site traffic and overall brand growth to then successfully remarket to users with targeted
messages. (i.e. current students to refer or new students to re-enroll).

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved. 25



PAID MEDIA IN ACTION - GOOGLE

Ad - compasscharters.org/enroliment-open i (855) 937-4227
K-12 Virtual Public Education | Compass Charter Schools Online
Compass Online is A-G and NCAA aligned. Purple Star designated too! Learn more today. Rise

Ad - compasschaners org/enroliment-open

Compass Charter Schools Online | Act like a firebird with a gold standard in virtual education for K-12 in CA.
Now For The Gold Standard
Rise like a firebird with a gold standard in
virtual education for K-12 in CA. Our Meet Our Team Contact Compass
innovative online leaming program Our Staff Is Highly Qualified & Have More Questions? Contact Us!
celebrates 10 years of academic Can't Wait To Meet Your Students! Available Via Phone Or Email.
Enroliment St ' Ad - compasscharters.org/enroliment-open i (855) 937-4227
2 Casu Cdans $a Carall Nnlina i
Contact Compass o - - Compass Online Program | Act Now For The Gold Standard
Enroliment Compass is College Entrance & National Collegiate aligned. Purple Star designated too! Our
Ad  compasscharters.org/enollment-open : innovative online learning program celebrates 10 years of academic success.
About Us
Celebrate 10 years with us | Online
Get Involved Program Interest Form | Public Schools ... Contact Compass Enrollment
We teach scholars to appreciate art, science, and life long Have More Questions? Contact Us! 3 Easy Steps to Enroll Online
learning in California. Learn why we are the experts in free Available Via Phone Or Email. Enroll Your Students Online Now
public virtual education in CA today.
About Us Get Involved
s About Compass Charter Schools Support Compass Charter Schools
pacet St fram Learn Who We Are Give to Compass Charter Schools
Enroliment
About Us
Online Program

R, Call(855) 937-4227

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved. 26



PAID MEDIA IN ACTION - RETARGETING

COMPASS °

CHARTER SCHOOLS

Why Settle? Switch {

to Compass

. & © =~ CompassCharters.org

It's Not Too Late to

— Re-Enroll

g
- &*
R — -~

S It's Not Too Late to Re-Enroll s s =m
Offers tt :E'L—i", n Virtua COMPASS i:’r:s:-sf‘ _%_E:_E_E:‘: ars :.;:?r; .:‘e E.{:T.;,_ : ":
earning to CA Students M il s Learning to CA Students

Open >
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PAID ME A
PAID MEDIA
CAMPAIGN
RESULTS - AA

Metrics Total
Impressions 354,220 v

FACEBOOK

Reach 152,905
Clicks 2,261
CTR 0.64%

Frequency 2.32




PAID MEDIA IN ACTION - FACEBOOK

Facebook Highlights i

e Facebook generated 354,000 impressions from 152,000 people and generated 2,261 clicks. We had a
frequency rate (i.e. number of times an individual saw our ad) of 2.3. This means that 84K people saw our
ads 2.32 times. Having 152,000 unique eyes on our brand is phenomenal - this is extremely important
because it takes individuals multiple times to see an ad before they consider that brand.

e We created 5 campaigns. Our main targets were Parents of Students K-12, Expanded Adults,
School/Education Interest, Look-alike & Retargeting Audiences. Of the 5 segments our retargeting audience
performed best, this is followed by School & Education Interest segment saw the highest CTR &
Engagement.

e We expanded our target to include all local adults in the targeted Los Angeles, San Diego & Yolo areas to
include family members like grandparents.

Learning
e Consider a dedicated Facebook page for each district charter instead of a combination page. This would
allow CCS to promote what each school is doing individually and drive Likes/Fans for that school
e Streaming audio ads (e.g. Spotify) could also be used to reach new parents across devices and locations,
layering on parent/mom audience data available with streaming audio partners.
e Increase engagement by uploading videos, running polls, and asking questions.

e Expand targeting beyond demographic and interest/behavioral targeting and test new contextual and
predictive targeting options.

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.
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PAID MEDIA IN ACTION - FACEBOOK

Top Performing Posts Boosted Post
@ o S 15.41% CTR

We are the gold standard in virtual education. We prepare 1000s of K-
12 scholars in California to appreciate the arts, sciences, and life long @ Compass Charter Schools oo
learning. Watch your scholars shine with us.

9 Compass Charter Schools

April 20 - Q
e J LB We are the gold standard in virtual education o . . . .
- . w\_’ We prepare 1000s of K-12 scholars in California "We are the Gold Standard in Virtual Education. Learn about our Online Program in the video
1o appreciate the arts, sciences, See more below!"
- ~ www.youtube.com/watch?v=1wp-dThwFNs

C@®MPASS

CHARTER SCHOOLS

Virtual Information Session

A B irters.org
A ARTERS.ORG

Free K-12 Public School Public School Apply now

Leading the way virtually ‘We are the gold standard in virtual e way virtually
education. We prepare 1000s of K-12
'scholars in California to appreciate the YOUTUBE.COM
arts, sciences, and life long learning. Virtual Information Session - Online Learning Program
‘Watch your scholars shine with us.

© 123 2 Shares
o Like (D comment /> Share -
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GOOGLE
BUSINESS
PROFILE

RESULTS

J.\_

CHARTER SCHOOL

CAPITAL

V \/ 7|
Naughtyg@ine NABU\.“
Brewing ComM¥#ny

Compass Charter Schools g

Website Directions Save Call

4.8 174 Google reviews

School district office in Thousand Oaks, California

Located in: Water Court Complex

Address: 850 Hampshire Rd Suite R, Thousand Oaks, CA 91361
Hours: Open - Closes 5PM ~

Phone: (855) 937-4227




GOOGLE MY BUSINESS - ACTIONS TAKEN

Last Quarter:

Total profile views - 18,900 Website visits - 1,480 Directions - 74 Calls - 208

Where customers view your business on Google ®

The Google services that customers use to find your business

1 quarter

Total views 18.9K

500 M Listing on Search
14.6K

375 B Listing on Maps
4.31K

250

Aug1 Sep 1 Oct1

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.

Customer actions ®

The most common actions that customers take on your listing
1 quarter ~
Total actions 1.77K

50 | | @ Visit your website

1.48K
37.5 n—_
n o Request directions
74
28 n L Call you
208
125

0
Aug1 Sep1 Oct 1
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GOOGLE MY BUSINESS - ACTIONS TAKEN

20,957

®© People viewed your Business Profile

Platform and device breakdown
Platform and devices that people used to find your profile

® 10,370 - 49%
Google Search — desktop

© 9,493.45%

Google Search — mobile

® 612.3%
Google Maps — mobile

® 482.2%
Google Maps - desktop

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved

3,237

Business Profile interactions ()

1000

9,884

Q_ Searches showed your Busin

Searches breakdown

Jun 2022

Search terms that showed your Business Profile in the search results

1. compass charter school

2. compass

3. compass charter schools

4. compass charter

5. compass school

3,426

2,013

1,785

585

518
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BRAND SEARCH + DISCOVERY SUCCESS: Q3

Compass’ Business Profile appeared in Google Searches 17,048 times. Of those:

+ ~50% of the searches were variations on the brand — which was a big objective of our engagement: get

us on the first page of Google!
~45% of the top 10 searches were variations on discovery searches — “charter school near me

schools’...

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.

How customers search for your business

1 quarter ~

All searches

17,048

o
©

Direct
People who find your Business Profile searching
for your business name or address

Discovery
People who find your Business Profile searching
for a category, product, or service

Branded
Customers who find your listing searching for a
brand related to your business

b1

charter
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e San Diego Family Magazine AA

e Los Angeles Daily News
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SUPPORTING YOUR GROUND GAME - PBS So-Cal

SoCal KCET Web
SoCal KOCE Web

SoCal Spotlight
Newsletter

SoCal KCET
Newsletter

Yoler] KCET
Newsletter

Yeler] KOCE
Newsletter

SoCal KOCE
Newsletter

SoCal KCET
Newsletter

Bay Area KQED Web

Sac./Cntrl
Valley

KVIE Newsletter

Sac./Cntrl
Valley

KVIE Newsletter

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.

DEI(S

5.9.22 - 6.5.22

5.9.22 - 6.5.22

5.12.22

5.1.22

5.15.22

5.21.22

5.28.22

5.29.22

5.16.22 -
6.12.22

5.16.22

5.23.22

Imp/Sends

50,000
50,000

122,198

71,119

77,502

368,376

367,875

77,398

33,094

54,000

54,000

COMPASS

CHARTER SCHOOLS

The Gold Standard for Online Leaming Free | Public | Vinual Now enroling K-12. Com
an 015 15 3 proud supporter of PBS KVIE!

NOVA: Why Ships Crash
Uncover he inside story of the Ever Given
accident i March 2021 The Ever Given -
one of the largest contaner ships ever bul -
crasned ino the bank of the Suez Canal
Hlockng the entre wateruay and groundg
ntemationa supgey chams 10 3 hat. How
could such a disaster happen? Can the.
vesagation nelp peeven fture accents?
Using unseen footage. testmony from
Wwinesses and expert anaysss examine the
serious weaknesses in he word's crical
supply chan

The Library of Congress
Gershwin Prize for Popular Song:
Lionel Richie

Get ready for a ight of “Dancing on the
Cemng’ 1o celeorate songuring superstar
Lionei Richel The con singer-songurter il
be honored with he 2022 Lixary of Congress
Gerstvin Pize for Poputar Song during an ik
starrbute concert. Enjoy Chs Stapieton's
version of "Say You, Say Me.” Andra Day's
{ake on ‘Heso.” and more performances of
Riche's bestoved songs by Giora Estetan,
Boyz i Men, Luke Bryan, Yonda Adams. and
more — plus Richie's perormance of his ht ‘Al

The Gold Standard for Online Learning

COMPASS

Ne

sw Enrolling K-12  [EEARENSHRE

aning to self-bind involves creating categories to identify what a person will allow themself
iple, Lembke worked with a yon

The Gold Standard
COMPASS  for Online Learni

BLIC | VIR

NowEnrolling K12 | Learn MORE »

The Gold
Standard for
Online Learning
FREE | PUBLIC | VIRTUAL

Now Enrolling K-12

COMPASS

CHARTER SCH:

wanted to

ant
iggers that lead to

The majority of young people will be able to self-correct if they are misusing substances or doing

harmful be said Lembke. “But for

parents to trust their instincts. If you see y

gently, but firmly, intervene.”

we need to help them.” She urges
our kid iscircling the drain, 1just really e

rage vou to

The Gold Standard
for O ning




SUPPORTING YOUR GROUND GAME - KPBS

April 11 - May 31 '

. 2 KPBS Digital Campaign: Compass Charter Shool
KPBS Dlgltal Report Prepared for: Eric Smith

UWA #: 22368

23 0.06% 13 0.05% ‘ 23,667
59,212 28 0.05% 35,385 18 0.05% 26 339

coMpass The Gold Standard for Online Learning | oW Enfolling K12

CHARTERSCHOO!S  FREE | PUBLIC | VIRTUAL LEARN MORE »

The Gold corerss [hesoldsnderd (SRS
Standard for

Online Learning

IC | VIRTUAL

Now Enrolling K-12

LEARN MORE » C@MPASS

CHARTER SCHOOLS

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved.
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SUPPORTING YOUR GROUND GAME - san Diego Family Magazine

Website Article Magazine Editorial

SAN DIEGO
a m I y RESOURCES PARENTING CONTESTS

Top 5 Reasons to Consider an Online School

We are proud to celebrate
10 years as an online public
charter school in San Diego.

Partner content by Compass Charter Schools.

s our mission to serve the whole child, and parents, through our
tuition-free online learning program with accredited teachers, in-
house counselors, and special education staff. Live synchronous
sessions for every core subject allow scholars to smoothly rise
through every grade in ane school, virtually:

Compass Online utdfizes AVID (Advancement via Individual Determination] strategies. Our
Tth - 12th grade scholars glean advanced study habits, strong critical thinking skills, and
excellent verbal and written cammunication skills. We are prowd to be one of few Centified
AVID Site cnline scheoks natiorwide.

We intentionally keep low scholar-to-counselor ratios; our counselars know our scholars.
by name. Our Engagement Department enriches scholars beyond screens with hands-an
learning and community service and our anline schalars enjoy schalar-led dubs and field

nips, too.

Every K-12 scholar benefits from indidual study at Compass Online - our perscnalized
Parents looking to change or upgrade schools are using different criteria than in pre- and adaptive programs align with each scholar’s leaming style, stage, and trajectory. The
pandemic times. Compass Charter Schools’ Online Learning Program (Compass Online) sky is the limit for our Firebirds and we're mativated every day ta rise up. Enrolling now!

offers flexibility and the gold standard in virtual education. _

Online learning has many benefits for today's modern family. Besides the obvious carbon-free

footprint benefit (no need to transport the scholars to a brick and mortar school), virtual
education allows scholars to work at their own pace, schedule classes that fit their family

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved. 38



SUPPORTING YOUR GROUND GAME - Los Angeles Daily News

Leaderboard position on the LADN Readers Choice
Ballot Page under the category : ONLINE SCHOOL

The Gold Standard Now Enrolling K-12

COMPASS  for Online Learning LEARN MORE »

CHARTER SCHOOLS

2022 DAILY NEWS

THE FAVORITES

ok Amara Cot v L B — Ty
ey S

<,
IR
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DISCUSSION - Working Together

e What worked well in our partnership? i

o Being able to meet regularly, strong partnership which resulted in new ideas

e What could be better?
o Retention - opportunity for growth with CCS

e What marketing activities or materials did you think hit the mark?
o  Drip campaign!
o  Focusing on online, while also including all prospective scholars

e What activities or materials didn’t work well?
o CCS team access to Facebook
o  Ability to promote events online
o Google Business profile lists Thousand Oaks, does this turn away different counties?

e Were there other kinds of support or marketing materials that you wished you had?

©2021 CHARTER SCHOOL CAPITAL, INC. All Rights Reserved. 40



