
CHRIS  RE
Director
Customer Success

CAREER SUMMARY

Seasoned manager and team builder who

understands both technology and

business. Always striving for process

improvement and developing talent.

Ten years experience in Technical Project

Management, Account Management and

Customer Success.

CORE STRENGTHS

- Adaptable Leadership Mindset

- Cross Functional Alignment

- Coaching and Developing Talent

- Balanced Scorecards / KPIs

- Communication Strategy

- Change Management

CONTACT DETAILS:

781-367-6379

chris.re@snhu.edu

www.linkedin.com/in/chris-re-2021

113 Russell Street, Peabody MA 01960

ACADEMIC HISTORY

Master of Business Administration (MBA)

SOUTHERN NEW HAMPSHIRE UNIVERSITY (SNHU )  |  MANCHESTER ,  NH

2021-2022

Bachelor of Arts in Media Art (BA)

EMERSON COLLEGE |  BOSTON ,  MA

2000-2004

EMPLOYMENT HISTORY

Directed continuous process improvement and professional development

for nine-member team supporting SaaS product integrations as solutions

for Channel Partner Integration.

Managed completion of 5000+ project management activities in 2021

for enterprise clients.

Led cross functional teams to develop channel partner GTM strategy.

Formalized process for LTI 1.3 integration pilot for Arizona State

University, billing $150M in revenue for 2021.

Led cross-functional team in creation of IT Compliance process,

documentation, and governance.

Pearson

MANAGER ,  TECHNICAL PROJECT MANAGEMENT ,  2016-2022

CERTIFICATIONS

- Strategy Development & Implementation

      AICPA

- Team Management

Harvard Business

-Managing Talent

University of Michigan

- Microsoft Excel for Accounting

Wiley Education

- Leading at the Speed of Trust

FranklinCovey

Established and nurtured winning partnerships with customers and

prospects by actively maintaining relationships, aligning product

roadmaps, and driving process improvement and innovation within our

EdTech authoring and distribution platform.

Orchestrated impactful HubSpot marketing campaigns to unveil

feature releases, conduct beta testing, and curate release notes.

Converted a key prospect by leading a proof of concept with needs

analysis and live product demos. Followed up with a comprehensive

project plan resulting in a new customer launch worth $475K.

Demonstrated our firm commitment to accessibility and inclusion by

leading the effort to secure a VPAT, showcasing strong adherence to

WCAG 2.1/2.2 AA standards for our webreader and bookshelf.

Gutenberg Technology

DIRECTOR ,  CONTINUOUS PUBLISHING ,  2022-PRESENT

TECHNICAL IMPLEMENTATION PROJECT MANAGER ,  2011-2016

Managed technical implementation of digital integration products for the

Higher-Ed, K-12, and Professional markets.  Installed and managed LTI

tools and API configuration for Pearson's LMS integrations.

Supported Pearson's integrated product strategy with continuous

development of LMS integration offerings and improvement of user

experience.  Directly supported Blackboard, Canvas, D2L /

Brightspace, Moodle, Sakai, and Schoology administrators and

integrations.

Created and maintained documentation for internal and external

stakeholders for LMS integrations including; opting, grade sync, deep-

linking, API tokens, and LTI configuration.

Worked with Account Management to scope and implement Gap

Analyses to solution enterprise clients and close new business.


