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Goals
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Months Analyzed
June 2023 - June 2024
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ECR's Social Media Growth
Instagram:

238% increase in Reach
204% increase in Engagement
1400 increase in New Followers
68% increase in Profile Visits

Facebook:
1000% increase in Reach
115% increase in Content Interaction
168% increase in Profile Visits
80% increase in New Followers

X/Twitter:
19% Increase in Engagement
Tweets received 67,000 views
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ECR's Social Media Ads
Paid Advertisements:
Instagram:

$1000 = 50,000 - 140,000 Potential Reach
Facebook:

$1000 = 50,000 - 140,000 Potential Reach
X/Twitter:

$1000 = 200,000 -235,000 Potential Reach

Dollars = People reached within a 10-mile
radius of ECR

3 platforms = Total Annual spend of $20,000
+ ($16,000 if needed) = $36,000
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ECR's Paid Social
Paid Social Performance:
10-Mile Radius Around ECR

1,808,000 Impressions (# of times ads
were displayed by Instagram & Facebook)
280,737 Accounts Reached
14,604 Clicked Call to Action
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AD Spend Tracking

Key Performance Indicators:
Reach/Impressions
Engagements
Link Clicks
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Google Ads
Google Ads pricing changes daily
Pricing factors include:

Keyword Pricing
Cost-Per-Click
AD Placement
and more

Budget for Google Ads:
$15,000 + ($5,000 if needed)
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Google Ad
Performance
Google Ads Performance on Average:
$2-4 Cost Per Click (CPC)
3-5% Click Through Rate (CTR)

ECR’s Google Ad Performance:
$.43 Cost Per Click (CPC)
15% Click Through Rate (CTR)
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Website

Annual Hosting Fee: $9,000
Communications System: $6,850
Audits + Webdesign + UX Improvements ($5,000 if needed)

Total Website Budget: $15,850
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ECR's
Advertising/Branding

via Partners
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Billboard:
Located by Taft HS

12-week campaign =
$20,720

Billboard: Bus Advertisement:
Sherman Way &
Topanga (Cheapest)

12-week campaign =
$16,445

Cheapest option:
30 busses, 8-week
campaign = $37,260 

Outfront Media
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Mailer Campaigns
3 Mailer Campaigns $3,000 per campaign

2 Enrollment Mailers
Open House Mailer
Target by Zip Code, Households with students ages 12-15, and other
demographics
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ECR's Niche Profile
Not a Niche Partner
3,723 Page Views in 2022
117 Page Clicks
No Action Buttons
No Lead Generation
Limited Information
Reliant on Organic Search
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ECR’s Niche Profile
Niche Partner
6,496 Views to date
675 Page Clicks to date
Action Buttons
Lead Generation
477% Growth in Engagement
75% Growth in Awareness
212,000 Impressions
Investment amount = $17,000

Next Package
Investment amount = $27,000
2x more Impressions, Ads, &
Engagement
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AmGraph: Figdes/TouchGraphix:
ECR's Current Spend: $3,000 Annual Permit
Renewal
+
$13,500 for banner targeting in different
locations

Windscreens
Branding efforts for Shoup Campus
Marketing Materials for ECR
Birmingham spends about $400,000
annually on Branding Efforts
through Figdesign

Other Potential Partners
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Marketing Budget
Breakdown
$50,850

$20,000 Digital Social Media Ads
 Google Ads $15,000
$15,850 Website Renewal + UX

+
Branding/Advertising Partners Spend
($99,150) Includes:

Niche Partnership
Mailer Marketing Campaigns
Light Pole Banners
Windscreens

Total: $150,000 + ($26,850 if needed)
Recommended by Finance Committee

Summary


