
P R O P O SA L
I N T E R I M  M A R K E T I N G  ST R A T E G Y  &  

SO C I A L  M E D I A  M A N A G E M E N T  P L A N

P R O P O SE D  B Y  A B E L  B U SI N E SS SO L U T I O N S

F E B R U A R Y  6 ,  2 0 2 4



O V E R V I E W
BRIDGES CHARTER SCHOOL MARKETING PROPOSAL

T H O U SA N D  O A K S C H A R T E R  SC H O O L

About  Br i dges Char t er :

Bridges Charter School  i s a K-8 non-profi t  Charter School  
providing a unique and r i ch educat ional  experience for 
chi ldren. Thei r  immediate goal  i s to expand the TK and 
kindergarten program, whi le also expanding the reach of 
awareness of thei r  school  and programs in general . 

Market i ng Object i ves

The immediate market ing object i ves include, but are not l imi ted 
to:

- Increase fol l owing on al l  social  media plat forms
- Create opportuni t i es for current Br idges fami l i es to share 

about Br idges' programs
- Create a consistent branded presence al l  social  plat forms 

highl ight ing al l  of Br idges' offer ings and what sets them 
apart

- Consistent l y & strategical l y post on al l  social  plat forms
- Ident i fy opportuni t i es to advert i se or share resources wi thin 

communi ty (i .e. l ocal  partners, publ i cat ions, areas for vi sual  
placements around communi ty.)



Below i s an out l i ne for monthly market ing management and 
support .

 Monthl y Market i ng Package                         $1,200/mo

- Strategic Planning
- Ident i fy advert i sing opportuni t i es at  upcoming events 

wi thin the communi ty
- Refresh + opt imize al l  social  plat forms + onl ine 

presences
- Ident i fy local  preschools and organizat ions to bui ld 

relat ionships wi th
- Social  Media Management

- Strategic planning & content calendar
- Content + image creat ion & post ing (3 posts/week)
- Post ing of al l  sales related transact ion in addi t i on to 

monthly content creat ion
- Branded & opt imized content & post ing on:

- Facebook
- Instagram
- Google My Business

- Limi ted Social  Media Engagement
- Limi ted engagement and guidance for strategic partner 

engagement. (Please note: thi s i s not dai l y moni tor ing 
or engagement.)

P R O P O SA L  C O ST  
&  E X P L A N A T I O N



SU M M A R Y  O F  P R O P O SA L

The out l i ne of services above i s based on the ini t i al  cl i ent  
di scovery meet ing, and can be revised as needed to f i t  cl i ent  
requi rements. 

Thank you for the opportuni ty to earn your business. 
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